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Quick service restaurants used past 30 days: Portillo's Quick service restaurants used past 30 days: Jimmy John's  Quick service restaurants used past 30 days: Potbelly Sandwich Shop Quick service restaurants used past 30 days: Rosati's Pizza Quick service restaurants used past 30 days: Buona




: s 18.4% or 1,419,891 of CHICAGO DMA Adults 18 or older Used PORTILLO'S One or More Times past 30 days.
j h’ t‘aos c“| Typical Adults 18 or older who Used PORTILLO'S One or More Times past 30 days are 50.9 years old (5.2%
—

older than average) and have a $125,204 (8.3% higher than average) annual household income.

@ Percent of Market: Adults 18 or older R‘Gender of Target vs. Market: Adults 18 or older
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Quick service restaurants used past 30 days: Portillo's

._u- HHI of Target vs. Market:

$35K-$50K HHI
$50K-$75K HHI e
$75K-$100K HHI
$100K-$150K HHI |
$150K-5250K HHI

$250K+ HHI

Avg HHI: $115,652




8.1% or 627,848 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S One or More Times past 30 days.
Typical Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days are 47.3 years old
(2.3% younger than average) and have a $146,263 (26.5% higher than average) annual household income.

@ Percent of Market: Adults 18 or older R‘Gender of Target vs. Market: Adults 18 or older

= who Used JIMMY JOHN'S One
or More Times past 30 days

48.9%
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Quick service restaurants used past 30 days: Jimmy John's

._u- HHI of Target vs. Market:

<$35KHHI
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5.6% or 431,020 of CHICAGO DMA Adults 18 or older Used POTBELLY'S One or More Times past 30 days.
1% Typical Adults 18 or older who Used POTBELLY'S One or More Times past 30 days are 42. years old (13.3%
3ANDWICH woRKs. g younger than average) and have a $146,873 (27.% higher than average) annual household income.

@ Percent of Market: Adults 18 or older R‘Gender of Target vs. Market: Adults 18 or older

= who Used POTBELLY'S One or
More Times past 30 days

48.9%
= Remainder of CHICAGO DMA

Average Age 48 . 5 48 3

3,785,635 3,950,262
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop

._u- HHI of Target vs. Market:

<$35K HHI
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Avg HHI: | $115,652




3.% or 230,227 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA One or More Times past 30 days.

L
R u EATI 5 enl Typical Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days are 44.9 years old
b | cricaco pizza [

(7.2% younger than average) and have a $131,774 (13.9% higher than average) annual household income.
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Quick service restaurants used past 30 days: Rosati's Pizza



=
BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

4.7% or 365,300 of CHICAGO DMA Adults 18 or older Used BUONA BEEF One or More Times past 30 days.
Typical Adults 18 or older who Used BUONA BEEF One or More Times past 30 days are 53. years old (9.5%
older than average) and have a $132,715 (14.8% higher than average) annual household income.

@ Percent of Market: Adults 18 or older R‘Gender of Target vs. Market: Adults 18 or older |Ethnicity of Target vs. Market:
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Quick service restaurants used past 30 days: Buona




| 18.4% or 1,419,891 of CHICAGO DMA Adults 18 or older Used PORTILLO'S One or More Times past 30 days.
Adults 18 or older who Used PORTILLO'S One or More Times past 30 days are 9.2% less likely to be a
college graduate, 13.2% more likely to work full-time, 17.% more likely to be married, .6% less likely to

HOT DOGS - BEEF - BURGERS - SALADS
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be a parent of 1 or more children under 18.

il
‘%, Education Levels: Adults 18 or older

Some High School or Less (not graduate) - a :;%
High School Graduate (12th grade or 27.4%
GED)
Some College Credit (no degree) 18, 2/
"0
R 10.9%
Associate's Degree (AA, AS, etc.)
College Graduate (4 year college) *
Postgraduate Degree 15 59%
0
# who Used PORTILLO'S One or More Times past 30 days H CHICAGO

Employment: Adults 18 or older

Employed Full-Time or Part-Time
Employed Full-Time (35 hours or more)
Employed Part-Time (less than 35 hours) &%
White Collar
Blue Collar %
Work From Home (most of the time or always) &

who Used PORTILLO'S One or More Times past 30 days B CHICAGO

9.
O Marital Status: Adults 18 or older

Single, Never Married 35.5%
. i 58.6%
Married 50.1%

Legally Separated i :;x
Divorced g
Widowed -‘..340:;

LGBTQH (net) [t
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Quick service restaurants used past 30 days: Portillo's

114 | Stage in Life: Adults 18 or older

Parent of 1 or more Children under 18

22.4%
_ 22.6%
I . 7.2%

I 8.4%
5.1%
4.6%
6.1%

7.6%

I 10.3%
_ 11.9%

) 17.2%
_ 14.4%
10.7%

- 6.6%
— 21.7%

Working Mothers

Parent of 1 or more Children Under Age 2
Parent of 1 or more Children Age 2-5
Parent of 1 or more Children Age 6- 11
Parent of 1 or more Children Age 12 - 17
Parent of 1 or more Childrenin College

randparent of 1 or more Children under 18 31.6%

who Used PORTILLO'S One or More Times past 30 days = CHICAGO
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8.1% or 627,848 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S One or More Times past 30 days.
Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days are 42.1% more likely to be
a college graduate, 38.6% more likely to work full-time, 22.6% more likely to be married, 24.3% more

likely to be a parent of 1 or more children under 18.

9.
O Marital Status: Adults 18 or older

BB, Education Levels: Adults 18 or older Employment: Adults 18 or older
— o
1.5% & 5 78.1%
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it 9.2% y 61.4%
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0
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114 | Stage in Life: Adults 18 or older
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Quick service restaurants used past 30 days: Jimmy John's

who Used JIMMY JOHN'S One or More Times past 30 days = CHICAGO

28.1%



5.6% or 431,020 of CHICAGO DMA Adults 18 or older Used POTBELLY'S One or More Times past 30 days.
— cnl Adults 18 or older who Used POTBELLY'S One or More Times past 30 days are 36.4% more likely to be a

college graduate, 24.7% more likely to work full-time, 3.9% more likely to be married, 17.7% more likely
to be a parent of 1 or more children under 18.

b SANDWICH WORKS, o

“% Education Levels: Adults 18 or older ( Marital Status: Adults 18 or older
Some HighScholorLes (ot raduste) g’ Eeaiticnl .o S ne el
High School Graduate (12th grade or B 61.7% . I 52.1%
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop



3.% or 230,227 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA One or More Times past 30 days.

R “ SAT I’S s Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days are 3.6% less likely to be a
college graduate, .5% less likely to work full-time, 15.8% more likely to be married, 4.6% more likely to

o DR be a parent of 1 or more children under 18.
‘\% Education Levels: Adults 18 or older ( Marital Status: Adults 18 or older
Some High School or Less (not graduate) -2 1344% Employed Full-Time or Part-Time jﬂ Single, Never Married _
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Quick service restaurants used past 30 days: Rosati's Pizza



BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

to be a parent of 1 or more children under 18.

4.7% or 365,300 of CHICAGO DMA Adults 18 or older Used BUONA BEEF One or More Times past 30 days.
Adults 18 or older who Used BUONA BEEF One or More Times past 30 days are 25.1% less likely to be a
college graduate, 4.7% more likely to work full-time, 33.8% more likely to be married, 22.1% less likely

il
‘ % Education Levels: Adults 18 or older

Some High School or Less [not graduate) .0-9944-4%
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- Employed Full-Ti 35 h ey
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Top-20 Occupations: Adults 18 or older
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Quick service restaurants used past 30 days: Buona

114 | Stage in Life: Adults 18 or older

i _ 17.6%

Parent of 1 or more Children under 18 _ 22.6%

Working Mothers H7§4%

3.1%
4.6%

§ 4.7%
Parent of 1 or more Children Age 2-5 _ 7.6%

» [ 6.4%
Parent of 1 or more Children Age 6- 11 _ 11.9%

\
Parent of 1 or more Children Age 12 - 17 I 15.4%

Parent of 1 or more Childrenin College h 6 ';%10'6%

Parent of 1 or more Children Under Age 2

21.1%

24.9%

4 I |
randparent of 1 or more Children under 18 _ 21.7%

who Used BUONA BEEF One or More Times past 30 days m CHICAGO



18.4% or 1,419,891 of CHICAGO DMA Adults 18 or older Used PORTILLO'S One or More Times past 30 days
poft‘%:g — Adults 18 or older who Used PORTILLO'S One or More Times past 30 days are 14.4% more likely to own
their home, 7.% more likely to own a lower valued home, 7.9% more likely to have a single-family home,

6.8% less likely to have a dog.

Single Family House (unattached)

Townhouse or attached Home % oiB%

m Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

6.4%
| 5.1%
Condominium
6.5%
11.4% g9.g% -
e 5.6% 5.5% FR"- - 15.0%
P e =
Other OwnSecondHome | Mobile Home or Manufactured | 2.9% Own other type of Pet
or Real Estate
Home
Property 1.6%
# who Used PORTILLO'S One or More Times past 30 days ® CHICAGO # who Used PORTILLO'S One or More Times past 30 days = CHICAGO » who Used PORTILLO'S One or More Times past 30 days = CHICAGO

-

24l Value of Owned Home: Adults 18 or older
Al Value of Owned Home:

who Used PORTILO'S e or e Times st 0oy G

CHICAGO $422,091

2.8% 3.3% 3.5%
2% R . .
<$150K $150K-5200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K $500K-$750K  S750K-S1M S1IVH
®who Used PORTILLO'S One or More Times past 30 days B CHICAGO
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Quick service restaurants used past 30 days: Portillo's

Home Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
Mortgage Improvement  Outright (No

Home Loans: Adults 18 or older

Mortgages)



A

home, 36.% more likely to have a dog.

8.1% or 627,848 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S One or More Times past 30 day
Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days are 13.2% more likely to

own their home, 7.4% more likely to own a higher valued home, 5.7% more likely to have a single-family

m Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Single Family House (unattached)

Townhouse or attached Home g

Condominium H A
6.5%
7,00, “HEH 5.0% 5.5% Apartment
PERCT 760,20 RETETEN <667 | L
Other O“LTSH::T’;:;"“ Mobile Home or Manufactured | 1.0%
Property Home | 1.6%
= who Used JIMMY JOHN'S One or More Times past 30 days ® CHICAGO = who Used JIMMY JOHN'S One or Mare Times past 30 days

= CHICAGO

41.4%

Own aDog
30.5%
Own a Cat : ‘
Own other type of Pet H

» who Used JIMMY JOHN'S One or More Times past 30 days

= CHICAGO

Z?‘ Value of Owned Home: Adults 18 or older

Aver Value of Owned Home:
who Used JIMMY JOHN'S One or More Times past 30...

CHICAGO $422,091

3.3%
<$150K $150K-5200K $200K-$250K $250K-$300K $300K-$350K $350K-$500K $500K-$750K  S750K-S1M
® who Used IMMY JOHN'S One or More Times past 30 days u CHICAGO
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4.3% 359

S1IM+

@Home Loans:Adults 18 or older

Refinanced Home Equity Oown
Mortgage Home Loan/Home Home/Property
Mortgage Improvement  Outright (No
Loan Mortgages)

Quick service restaurants used past 30 days: Jimmy John's

St



5.6% or 431,020 of CHICAGO DMA Adults 18 or older Used POTBELLY'S One or More Times past 30 days.
Adults 18 or older who Used POTBELLY'S One or More Times past 30 days are 9.7% less likely to own their
home, .6% more likely to own a lower valued home, 5.3% less likely to have a single-family home, 20.6%

SANDWICH WORKS =
more likely to have a dog.

* A A K

h Own/Rent/Other:Adults 18 or older MEM Type of Home:Adults 18 or older 4 {® Pets in Home:Adults 18 or older

Single Family House (unattached)

Own aDog

Townhouse or attached Home )
6.4%

Condominium fas o cat
S wn a Ca

a0% S55% Apartment
e PR 264%
OwnSecondHome | Mobile Home or Manufactured | 0.4% Own other type of Pet
or Real Estate
Home
Property I 1.6%
= who Used POTBELLY'S One or More Times past 30 days W CHICAGO wwho Used POTBELLY'S One or More Times past 30 days = CHICAGO » who Used POTBELLY'S One or More Times past 30 days. = CHICAGO

g?‘ Value of Owned Home: Adults 18 or older @Home Loans:Adults 18 or older

Al Value of Owned Home:
P ———
CHICAGO 5422,091

26.8%

16.3%

4.4% 33y 3.5%

10.0% :
: & 4.5%

<$150K $150K-5200K $200K-$250K $250K-$300K $300K-$350K $350K-$!

- m;ﬁ.m

500K $500K-$750K  $750K-$1M S1M+ Home Refinanced ~ Home Equity own

Mortgage Home Loan/Home Home/Property
®who Used POTBELLY'S One or More Times past 30 days W CHICAGO Mortgage Improvement Outl'idlt (No
Loan Mortgages)
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop
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ROSATIS== GHI

h Own/Rent/Other:Adults 18 or older

3.% or 230,227 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA One or More Times past 30 days.

Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days are 7.4% more likely to own
their home, 6.9% more likely to own a lower valued home, 11.8% more likely to have a single-family
home, 38.8% more likely to have a dog.

Single Family House (unattached)

Townhouse or attached Home P
6.4%
2.3%
Condominium % 6:5%
13.9% ’
3.4% 55% rtment
1 Aow 19.8%
Other W":::‘;'"d Home | mMobile Home or Manufactured = 0.3%
or Home
Pmp:"nv"'“ | 16%
EthLBEﬂRﬂSATl'SPIEAOHED(WEﬁ"I?Sp&!DdBF = CHICAGO = who Used ROSATI'S PIZZA One or More Times past 30 days

u CHICAGO

MEM Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older

Own aDog

Own a Cat

6%

Own other type of Pet

= who Used ROSATI'S PIZZA One or More Times past 30 days = CHICAGO

g?‘ Value of Owned Home: Adults 18 or older

Al Value of Owned Home:
who Used ROSATI'S PIZZA One or More Times past 30...

CHICAGO $422,091

o g g2 200

500K $500K-$750K

$150K-5200K $200K-$250K $250K-$300K $300K-$350K

<$150K $350K-$!
® who Used ROSATI'S PIZZA One or More Times past 30 days
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B CHICAGO

Home Loans: Adults 18 or older

Refinanced Home Equity Own
Mortgage Home Loan/Home Home/Property
Mortgage Improvement  Outright (No
Loan Mortgages)

Quick service restaurants used past 30 days: Rosati's Pizza



4.7% or 365,300 of CHICAGO DMA Adults 18 or older Used BUONA BEEF One or More Times past 30 days.

m — Adults 18 or older who Used BUONA BEEF One or More Times past 30 days are 15.8% more likely to own
BU 0 N A their home, 1.3% more likely to own a lower valued home, 28.8% more likely to have a single-family

CHICAGO'S ORIGINAL ITALIAN BEEF

home, 7.% more likely to have a dog.

MEM Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older

h Own/Rent/Other:Adults 18 or older
Single Family House (unattached)
Own aDog
Townhouse or attached Home H 7:3%
6.4%
2.4%
Condomini
ondominium % i Own a Cat
11.6% ggo 11.6%
6%
OwnSecondHome | Mobile Home or Manufactured | 1.4% Own other type of Pet
or Real Estate Home 1.6%
Property
= who Used BUONA BEEF One or More Times past 30 days W CHICAGO » who Used BUONA BEEF One or More Times past 30 days = CHICAGO = who Used BUONA BEEF One or More Times past 30 days = CHICAGO
-
24l Value of Owned Home: Adults 18 or older Home Loans: Adults 18 or older
Al Value of Owned Home:
PR ———
cHicAGo
26.8%
4.0% 3.3% 3.5%
0.0% o
<$150K $150K-$200K $200K-$250K $250K-$300K S$300K-$350K $350K-$500K S$S500K-$750K  $750K-$1M S1IM+ Home Refinanced Home Equity own
i Mortgage Home Loan/Home Home/Property

= who Used BUONA BEEF One or More Times past 30 days uCHICAGO Mortgage  Improvement Outright (No
Loan Mortgages)

CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 168
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Quick service restaurants used past 30 days: Buona




18.4% or 1,419,891 of CHICAGO DMA Adults 18 or older Used PORTILLO'S One or More Times past 30 days.

pofa%-'s — Adults 18 or older who Used PORTILLO'S One or More Times past 30 days are 2.1% less likely to look up D-
-Y advice online, 3.4% more likely to always vote in local elections, 5.8% less likely to belong to a gym,

! 3.
1.4% more likely to fly domestic past yr.

Political Activity: Adults 18 or older

Registered to Vote Democrat/Lean  Republican / Lean Independent / None
(In District of Residence) Democrat Republican of These

.79 .
) s1.5%
33.8%)
= Presidential Elections: Always
. Presidential Elections: i m

15,054 = ) » ¢
el e e

Si ide Elections: S i e

parenting / e

.Top-ZO past 30-days Online Lifestyle Activites: Adults 18 or older

Recipes / Heaith Restaumnt I wiul Apparel/ Home / Job Search/  Education Relgion/  Take Online. Career Homework  Genealogy Elmlllﬂ 14
u:;::::; Information ul::;n‘nl Advice /T-:‘.;im n;::::n Information  Beauty Ideas Garden Ideas Postresume 1;1::;:. sprtuality  Classes  Development (r:.;;:;w 1w ET.T.?L‘ Family Advice Local Elections: Always
e o LocalElections: ometimes
m who Used PORTILLO'S One or More Times past 30 days H CHICAGO ' who Used PORTILLO'S One or More Times past 30 days W CHICAGO

% Past 12-months Domestic Airline Trips: Adults 18 or older
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Quick service restaurants used past 30 days: Portillo's



8.1% or 627,848 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S One or More Times past 30 days.
— Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days are 10.6% more likely to look
— up D-I-Y advice online, 15.7% more likely to always vote in local elections, 15.5% more likely to belong to a

gym, 23.2% more likely to fly domestic past

cal Activity: Adults 18 or older
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Quick service restaurants used past 30 days: Jimmy John's



5.6% or 431,020 of CHICAGO DMA Adults 18 or older Used POTBELLY'S One or More Times past 30 days.
Adults 18 or older who Used POTBELLY'S One or More Times past 30 days are 22.6% more likely to look up
D-I-Y advice online, 15.4% more likely to always vote in local elections, 18.3% more likely to belong to a

gym, 19.7% more likely to fly domestic past y

|=——==
ok K
||

SANDWICH WORKS

.Top-20 past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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3.% or 230,227 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA One or More Times past 30 days.

’
R u SATI 5 — Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days are 13.9% less likely to look
up D-I-Y advice online, 5.4% less likely to always vote in local elections, 11.1% less likely to belong to a

gym, 4.7% less likely to fly domestic past

-gTop-ZO past 30-days Online Lifestyle Activites: Adults 18 or older Political Activity: Adults 18 or older
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4.7% or 365,300 of CHICAGO DMA Adults 18 or older Used BUONA BEEF One or More Times past 30 days.
m — Adults 18 or older who Used BUONA BEEF One or More Times past 30 days are 1.7% less likely to look up
BU 0 N A D-I-Y advice online, 12.9% more likely to always vote in local elections, 23.2% less likely to belong to a gym,
CHICAGD'S ORIGINAL TALIAN BEEF 5.3% more likely to fly domestic past yr.
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Portillo’s =

HOT DOGS - BEEF - BURGERS - SALADS

Past 30-days QSR Users: Adults 18 or older

1time

 ||“

2 times

3 times

4 times

5 times

6-9times

10times or more

®who Used PORTILLO'S One or More Times past 30 days
Total Monthly QSR Users:
100.0% 84.2%

B CHICAGO

Avg. Monthly QSR Meals:

5.7

18.4% or 1,419,891 of CHICAGO DMA Adults 18 or older Used PORTILLO'S One or More Times past 30 days.
Adults 18 or older who Used PORTILLO'S One or More Times past 30 days are 18.7% more likely to use QSRs
past mo., 22.4% more likely to use Sit-Down Restaurants past mo., 8.7% more likely to use Casinos past yr.,

8.5% less likely to smoke cigarettes.

1time

2 times

3 times

4 times

5 times

6 -9 times

10times or more

= who Used PORTILLO'S One or More Times past 30 days
hly Sit-Down R

Total M

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

17.2%

10.1%

8.9%

bl
@
R’

= CHICAGO

84.4%

Users:  Avg. Monthly Sit-Down R ant Meals:

= - “

Drank Past 30-days: Adults 18 or older
s

Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer

- ¥
| |

Microbrew / Craft Beer

7.

# who Used PORTILLO'S One or More Times past 30 days u CHICAGO
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Table Games (Craps, Poker, etc.)
Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert
Spa ;

Other Gambling 0%

= who Used PORTILLO'S One or More Times past 30 days

634

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

mhkhhhhu

Mexican  piza mese  Coffee  mafan  bagel/ wings/ Steskhouse Upscale Seafood
House / Donut/ Burgers(
Coffee ar Bakery sports Bar

= who Used PORTILLO'S One or More Times past 30 days 8 CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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Slot Machines

1,851,257

856,478 11.5% |
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6-9times

10times or more

past yr., 10.2% less likely to smoke cigarettes.

8.1% or 627,848 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S One or More Times past 30 days.
Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days are 18.7% more likely to use
QSRs past mo., 16.2% more likely to use Sit-Down Restaurants past mo., 7.4% more likely to use Casinos
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5 times 5‘5';&
10times or more F

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

Top-10 Cuisines: Adults 18 or older
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Caffee Bar Bakery sports Bar
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=who Used IIMMY JOHN'S One or More Times past 30 days BCHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used IMMY JOHN'S One or More Times past 30... 30.3%

[l 1,602,244 21.9%

Used Past 30-days: Adults 18 or older

" -
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i / Cannabis Cigarettes

# who Used IMMY JOHN'S One or More Times past 30 days = CHICAGO u who Used JIMMY JOHN'S One or More Times past 30 days m CHICAGO
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
100.0% 8.2% 80.1% 68.9%
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Quick service restaurants used past 30 days: Jimmy John's

= who Used JIMMY JOHN'S One or More Times past 30 days



[em— Adults 18 or older who Used POTBELLY'S One or More Times past 30 days are 18.7% more likely to use QSRs
past mo., 22.9% more likely to use Sit-Down Restaurants past mo., 4.% less likely to use Casinos past yr.,

12.1% less likely to smoke cigarettes.

5.6% or 431,020 of CHICAGO DMA Adults 18 or older Used POTBELLY'S One or More Times past 30 days.
| e“l

SANDWICH WORKS

Past 30-days QSR Users: Adults 18 or older |Past 30-days Sit-Down Restaurant Users: Adults 18 or older| Top-10 Cuisines: Adults 18 or older
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100.0% A% 84.7% 68.9%
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Domestic Regular Beer B 26.6% . Sports Betting
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Other Gambling Casinos visited past 12 hs: Yes i / Cannabis Cigarettes
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop
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Past 30-days QSR Users: Adults 18 or older
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2 times
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.5%

10times or more

# who Used ROSATI'S PIZZA One or More Times past 30 days
Total Monthly QSR Users:
100.0% 84.2%

B CHICAGO

Avg. Monthly QSR Meals:

5.7

3.% or 230,227 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA One or More Times past 30 days.
Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days are 18.7% more likely to use
QSRs past mo., 19.9% more likely to use Sit-Down Restaurants past mo., 16.1% less likely to use Casinos

past yr., 52.8% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 18 or older

1time 17.2%

2 times
3 times
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6 -9 times

10times or more
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Liquor

Any Type of Beer
Wine

Imported Beer
Domestic Regular Beer

Domestic Light Beer
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Microbrew / Craft Beer

# who Used ROSATI'S PIZZA One or More Times past 30 days u CHICAGO

CHICAGO DMA Scarborough R2 2026: Sep25-Aug26
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Table Games (Craps, Poker, etc.)

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)
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Mexican  piza mese  Coffee  mafan  bagel/ wings/ Steskhouse Upscale Seafood
House / Donut/ Burgers
Caffee ar Bakery Sports Bar

= who Used ROSATI'S PIZZA One or More Times past 30 days ECHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used ROSATT'S PIZZA One or Mare Times past 30... 31.1%

[l 1,602,244 21.9%

Past 12 months Casino Activities: Adults 18 or older

Slot Machines 1,851,257 23.9%
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Quick service restaurants used past 30 days: Rosati's Pizza
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF
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Past 30-days QSR Users: Adults 18 or older
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4.7% or 365,300 of CHICAGO DMA Adults 18 or older Used BUONA
Adults 18 or older who Used BUONA BEEF One or More Times past
QSRs past mo., 31.6% more likely to use Sit-Down Restaurants past
past yr., 47.6% more likely to smoke cigarettes.

BEEF One or More Times past 30 days.
30 days are 18.7% more likely to use
mo., 24.7% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 18 or older
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Top-10 Cuisines: Adults 18 or older
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= who Used BUONA BEEF One or More Times past 30 days W CHICAGO

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
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= who Used BUONA BEEF One or More Times past 30 days ® CHICAGO = who Used BUONA BEEF One or More Times past 30 days m CHICAGO
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down R ant Meals:
100.0% A% 90.7% 68.9%
Drank Past 30-days: Adults 18 or older Past 12 months Casino Activities: Adults 18 or older

Uauor
Ay Typa of Bae
e
Rt oo
Domestic Regular Beer
Domestic Light Beer 1509547 24.7% " - v
Microbrew / Craft Beer mﬂ% '
% who Used BUONA BEEF One or More Times past 30 days W CHICAGO
CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Qual intab

Slot Machines

1,851,257

1%

23.9%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Upscale Restaurant
Sports Betting

Stage Show / Concert

Spa

Other Gambling

Casinos visited past 12

Used Past 30-days: Adults 18 or older
gl

13.9% I
071 4 g

= who Used BUONA BEEF One or More Times past 30 days m CHICAGO

168

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Quick service restaurants used past 30 days: Buona

i / Cannabis Cigarettes

= who Used BUONA BEEF One or More Times past 30 days



HOT DOGS - BEEF - BURGERS - SALADS
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18.4% or 1,419,891 of CHICAGO DMA Adults 18 or older Used PORTILLO'S One or More Times past 30 days.
Adults 18 or older who Used PORTILLO'S One or More Times past 30 days are 23.4% more likely to have a

401K, 74.7% more likely to have an Auto Loan, 24.2% more likely to Invest/Trade Stocks Online, 22.% more
likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older

3,428,352 44.3%

401K Plan

IRA (I

Reti A )

Stocks or Stock Options

Mutual Funds

Money Market Funds
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529 Plan / College Savings Plan

7 9.0%
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i 7.6%
5.6%
: 55%

» who Used PORTILLO'S One or More Times past 30 days

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

W CHICAGO

Financial Services Has and/or Uses: Adults 18 or older

cied 5.0 B
3353703 622 448 aases VTR

Checking Debitor ATM  Savings

Online Mobile

Online Bill Home Auto lpan  Cerfificates of Money  Studentloan Personal Loan Refinanced Home
Account card Account Banking Banking Paying Mortgage Deposit (CDs)  Market Home  Improvement
Account Mortgage Loan or Home
Equity Loan
® who Used PORTILLO'S One or More Times past 30 days H CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service g
" 1,509,165 19.5%
1,217,359 15.7%

Financial Planner

Online investing / Stock Trading

) 8.6%
810,644 10.5%

6,2 10.3%
612,500 7.9% .
B

3.2%

1.9%
2.7%

Accountant

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent

. " o 4% (*Past 12 Months)
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# who Used PORTILLO'S One or More Times past 30 days m CHICAGO

CHICAGO DMA Scarborough R2 2026: Sep25-Aug26

'E'Past 3-Months Payment Methods Used: Adults 18 or older
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15,25 6.6% 61% , 0 0%

Debit Card  MasterCars

Venmo Apple Pay  Google Pay

Qual Intab 634

Cash App Discover  Store Credit  American  Square Cash Samsung Pay  Facebook
Card Express Messenger
% who Used PORTILLO'S One or More Times past 30 days B CHICAGO
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Quick service restaurants used past 30 days: Portillo's
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8.1% or 627,848 of CHICAGO DMA Adults 18 or older Used JIMMY JOHN'S One or More Times past 30 days.
Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days are 41.4% more likely to have a
401K, 75.3% more likely to have an Auto Loan, 14.9% more likely to Invest/Trade Stocks Online, 7.3% more

likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older
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919,942 EEENY
.
10.1%
50 12.7%
B
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Ezs.m‘
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Equity Loan
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Professional Services Used*: Adults 18 or older
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Accountant 105%

10.9% @

810,644
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# who Used JIMMY JOHN'S One or More Times past 30 days W CHICAGO
CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 305

'E'Past 3-Months Payment Methods Used: Adults 18 or older

Discover

Debit Card  MasterCare Venmo Apple Pay  Google Pay  Cash App
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payPal
card

m CHICAGO

Express Messenger

# who Used JIMMY JOHN'S One or More Times past 30 days
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Quick service restaurants used past 30 days: Jimmy John's




5.6% or 431,020 of CHICAGO DMA Adults 18 or older Used POTBELLY'S One or More Times past 30 days.
Adults 18 or older who Used POTBELLY'S One or More Times past 30 days are 45.5% more likely to have a
401K, 55.% more likely to have an Auto Loan, 93.5% more likely to Invest/Trade Stocks Online, 15.5% more
likely to pay with their Debit Card.

| ==y
e
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SANDWICH WORKS

“ﬁdlnvestments Owned: Adults 18 or older
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N B Financial Services Has and/or Uses: Adults 18 or older
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u who Used POTBELLY'S One or More Times past 30 days W CHICAGO ® who Used POTBELLY'S One or More Times past 30 days H CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service

'E'Past 3-Months Payment Methods Used: Adults 18 or older

1,509,165 19.5%

Financial Planner
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CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 208
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop
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ROSATIS

3.% or 230,227 of CHICAGO DMA Adults 18 or older Used ROSATI'S PIZZA One or More Times past 30 days.
Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days are 5.9% more likely to have a
401K, 94.1% more likely to have an Auto Loan, 10.8% less likely to Invest/Trade Stocks Online, 15.3% more

likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older
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» who Used ROSATI'S PIZZA One or More Times past 30 days
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Financial Services Has and/or Uses: Adults 18 or older
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® who Used ROSATI'S PIZZA One or More Times past 30 days H CHICAGO

Professional Services Used*: Adults 18 or older

Tax Preparation Service
" 1,509,165 19.5%

1,217,359 15.7%

37,080 16.1%
810,644 10.5%

Financial Planner

Online investing / Stock Trading

Accountant

8.9%
E— °

1.2%
2.7%

Insurance Agent at a Local Office (not online)

Estate Planning

Real Estate Agent
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# who Used ROSATI'S PIZZA One or More Times past 30 days H CHICAGO
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

Store Credit

Google Pay  Cash App

PayPal Zelle MasterCar Venmo Apple Pay Discover American  Square Cash Samsung Pay  Facebook
Card Express Messenger
 who Used ROSATI'S PIZZA One or More Times past 30 days B CHICAGO
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Quick service restaurants used past 30 days: Rosati's Pizza
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

* A Ak

4.7% or 365,300 of CHICAGO DMA Adults 18 or older Used BUONA BEEF One or More Times past 30 days.
Adults 18 or older who Used BUONA BEEF One or More Times past 30 days are 43.9% more likely to have a
401K, 38.9% more likely to have an Auto Loan, 85.8% more likely to Invest/Trade Stocks Online, 18.9% more
likely to pay with their Debit Card.

“ﬁdlnvestments Owned: Adults 18 or older
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Professional Services Used*: Adults 18 or older
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Financial Planner
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——
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CHICAGO DMA Scarborough R2 2026: Sep25-Aug26
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'E'Past 3-Months Payment Methods Used: Adults 18 or older

14.2%
8.5%
.99 6.1%

Store Credit ~ American

Debit Card  MasterCare

Venmo Apple Pay

Google Pay  Cash App Discover Square Cash Samsung Pay  Facebook
Card Express Messenger
# who Used BUONA BEEF One or More Times past 30 days B CHICAGO
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Quick service restaurants used past 30 days: Buona




Adults 18 or older who Used PORTILLO'S One or More Times past 30 days spend an average of 3 days, 9 hours, 23

WS - enl minutes and 41 seconds each week with All Forms of Media.

[ HOT DOGS - BEEF - BURGERS -SALADS | 87.4% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days spend an avg. of 8 hours and 55 minutes each week
listening to All Local AM/FM Radio, representing 9.6% of total time spent with all forms of Media.

EX w0
Weekly 6 Avg. H:M:5/week with All Forms of Media:
Reach %: Adults 18 or older

mm - e
vmgt!l 59.3%
who Used PORTILLO'S One or
More Times past 30 days
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Quick service restaurants used past 30 days: Portillo's



Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days spend an average of 3 days, 4 hours, 10
minutes and 41 seconds each week with All Forms of Media.

83.3% of Adults 18 or older who Used JIMIMY JOHN'S One or More Times past 30 days spend an avg. of 7 hours and 53 minutes each
week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.

Weekly 2.8% Avg. H:M:S/week with All Forms of Media:
Reach %: Adults 18 or older

69:16:27
Concurrent
usage §: 59.3%
who Used JIMMY JOHN'S One CHICAGO
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Quick service restaurants used past 30 days: Jimmy John's



Adults 18 or older who Used POTBELLY'S One or More Times past 30 days spend an average of 2 days, 23 hours, 29
minutes and 12 seconds each week with All Forms of Media.

89.5% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days spend an avg. of 8 hours and 22 minutes each week
listening to All Local AM/FM Radio, representing 10.5% of total time spent with all forms of Media.

. SANDWICH WORKS

99.1%

96.0%
Weekly Avg. H:M:S/week with All Forms of Media:
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop



Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days spend an average of 2 days, 19 hours, 42
minutes and 13 seconds each week with All Forms of Media.

75.1% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days spend an avg. of 7 hours and 50 minutes each
week listening to All Local AM/FM Radio, representing 8.7% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Rosati's Pizza



ﬂ Adults 18 or older who Used BUONA BEEF One or More Times past 30 days spend an average of 3 days, 10 hours, 39
minutes and 48 seconds each week with All Forms of Media.
B U 0 N A — 91.1% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days spend an avg. of 8 hours and 25 minutes each week
CHICAGD'S ORIGINAL ITALIAN BEEF listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.
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Quick service restaurants used past 30 days: Buona



Adults 18 or older who Used PORTILLO'S One or More Times past 30 days spend an average of 2 days, 13 hours, 47
- minutes and 24 seconds each week with All Forms of Ad-Supported Media.
[ 10T DOGS  BEEF - BURGERS - SALADS | 83.8% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days spend an avg. of 8 hours and 29 minutes each week

listening to Local Ad-Supported AM/FM Radio, representing 11.5% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Portillo's



Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days spend an average of 2 days, 9 hours, 57
minutes and 20 seconds each week with All Forms of Ad-Supported Media.

80.3% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days spend an avg. of 7 hours and 14 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Jimmy John's



Adults 18 or older who Used POTBELLY'S One or More Times past 30 days spend an average of 2 days, 4 hours, 9
minutes and 2 seconds each week with All Forms of Ad-Supported Media.
84.4% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days spend an avg. of 7 hours and 37 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 12.4% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop



Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days spend an average of 2 days, 6 hours, 54
cnl minutes and 31 seconds each week with All Forms of Ad-Supported Media.
71.3% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days spend an avg. of 7 hours and 9 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.3% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Rosati's Pizza



m Adults 18 or older who Used BUONA BEEF One or More Times past 30 days spend an average of 2 days, 15 hours, 16

minutes and 40 seconds each week with All Forms of Ad-Supported Media.
B U U N A [ 84.5% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days spend an avg. of 7 hours and 45 minutes each week

CHICAGO'S ORIGINAL ITALIAN BEEF listening to Local Ad-Supported AM/FM Radio, representing 10.4% of total time spent with all forms of Ad-Supported Media.
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Quick service restaurants used past 30 days: Buona



HOT DOGS - BEEF - BURGERS - SALADS

| Adults 18 or older who Used PORTILLO'S One or More Times past 30 days spend an average of 8
hours and 49 minutes each day with All Forms of Ad-Supported Media. 83.8% listen to Local AM/FM
Radio for an avg. of 72.8 minutes/day. (Local Radio delivers 11.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Radio for an avg. of 62. minutes/day.

| Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days spend an average of 8
hours and 16 minutes each day with All Forms of Ad-Supported Media. 80.3% listen to Local AM/FM
(Local Radio delivers 10.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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| Adults 18 or older who Used POTBELLY'S One or More Times past 30 days spend an average of 7
hours and 27 minutes each day with All Forms of Ad-Supported Media. 84.4% listen to Local AM/FM
Radio for an avg. of 65.4 minutes/day. (Local Radio delivers 12.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop



ROSATI SE=

| Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days spend an average of 7
hours and 50 minutes each day with All Forms of Ad-Supported Media. 71.3% listen to Local AM/FM
Radio for an avg. of 61.3 minutes/day. (Local Radio delivers 9.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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=
BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

' Adults 18 or older who Used BUONA BEEF One or More Times past 30 days spend an average of 9
hours and 2 minutes each day with All Forms of Ad-Supported Media. 84.5% listen to Local AM/FM
Radio for an avg. of 66.6 minutes/day. (Local Radio delivers 10.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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- 1,190,202 or 83.8% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days

PO"M’S e“| listen to Ad-Supported Local AM/FM Radio for an average of 72.8 minutes every day representing

41.6% of all time spent daily with Ad-Supported Audio.

Avg. Week Al! Mﬁudio (Persons & % Reach): Adults 18 or older Avg. Day All Audio (% Time Spent & Avg Minutes/day Spent): Adults 18 or older
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Avg. Week Al! nﬁ"dio (Persons & % Reach): Adults 18 or older
T /1

Local AM/FM Radio

- 504,185 or 80.3% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day representing
36.% of all time spent daily with Ad-Supported Audio.
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of all time spent daily with Ad-Supported Audio.

- 363,803 or 84.4% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day representing 37.2%

Avg. Week Al! n"Ailgud.io (Persons & % Reach): Adults 18 or older
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- 164,124 or 71.3% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days

’ I
R u EATI s - cnl listen to Ad-Supported Local AM/FM Radio for an average of 61.3 minutes every day representing
p | cricaco pizza [y

36.6% of all time spent daily with Ad-Supported Audio.
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BUONA

CHICAGD'S DRIGINAL ITALIAN BEEF

Avg. Week Al! nﬁ“dio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio
Podcasts

Spotify

SiriusXM

YouTube Music

- 308,597 or 84.5% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day representing
44.9% of all time spent daily with Ad-Supported Audio.

il

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

SiriusXM
35.1

Podcasts
29.0

Podcasts
26.6

Spotify
25.5

Owned Music 6 Owned TV Music
TV Music Channels mm“ Avg. Hn:.vursf-Minutes/day with All Others M];S‘:';E (_'h'i;l;els
All Others m Audio: Adults 18 or older 118 ST s d
Apple Music (RS T aaonen i Al Apple Amaz
Pandora m Yo Mu... on...

Amazon Music

who Used BUONA BEEF

CHICAGO

_»- o [ o Joo
EERPEEEERREERE

uT

Local AM/FM ub

Radio Apple Music

Local AM/FM
Radio

YouTube ers
Music 10.

Pandora

A 5% i
Audiobooks  PASHARR IR o2 ot o Mot i pst 8 723 19.0 o= 70.7 14.7 5 8.8
esrnado PRPERE";50°
» who Used BUONA BEEF One or More Times past 30 days m CHICAGO ® who Used BUONA BEEF One or More Times past 30 days N CHICAGO

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

S

Podcasts

TV Music Channels
YouTube Music
Spotify

Pandora

All Others
Amazon Music

iHeartRadio

Tatal Persons:

Avg. Hours+Minutes/day with Ad-
Supported Audio: Adults 18 or older

FFEFEE]
bR bR R §

i

Podcasts
274

Amazo
n
Musi...

YouTube
Music
10.1

All
Other
s
104

Pandor
a
6.7

Podcasts
253

TV Music
Channels
12.9

YouTube
Music
139

All
PandoN Other
ra S
8.8 8.4

i 4%

"'"" 228 .

Audiobooks Y 7 . . : -

: 868 who Used BUONA BEEF CHICAGO Ll Local AM/FM Radio Spotify Local AM/FM Radio Spotify Amazo
owned Music iy 0858 e More e peC) e 66.6 7.7 65.9 125 n..
lays
ovle s [P %%
® who Used BUONA BEEF One or More Times past 30 days H CHICAGO ¥ who Used BUONA BEEF One or More Times past 30 days M CHICAGO
CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 168 Share of Everything

soefa.ai

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. for Anything _

Quick service restaurants used past 30 days: Buona



portdlasﬂ
HUTDOu> BEEF-BURGERS - SALADS

1,190,202 or 83.8% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days

listen to Ad-Supported Local AM/FM Radio for an average of 72.8 minutes every day representing
41.6% of all time spent daily with Ad-Supported Audio.
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504,185 or 80.3% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 62. minutes every day representing
36.% of all time spent daily with Ad-Supported Audio.
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363,803 or 84.4% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days listen
cnl to Ad-Supported Local AM/FM Radio for an average of 65.4 minutes every day representing 37.2%

of all time spent daily with Ad-Supported Audio.
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. 164,124 or 71.3% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
R n SATl 5 cnl listen to Ad-Supported Local AM/FM Radio for an average of 61.3 minutes every day representing
p|_cHicAco PizzA [

36.6% of all time spent daily with Ad-Supported Audio.
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ﬂ 308,597 or 84.5% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days
BUONA enl listen to Ad-Supported Local AM/FM Radio for an average of 66.6 minutes every day representing
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HOT DOGS - BEEF - BURGERS - SALADS

1,190,202 or 83.8% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult

Contemporary, Country, Classic Hits, and Alternative.
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504,185 or 80.3% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Classic Rock,
Alternative, Classic Hits, and Hot AC.
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Mmutes/day Spent): Adults 18 or older
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363,803 or 84.4% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Alternative, Adult
Hits, Classic Hits, and Adult Contemporary.
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ROSATIS== GHI

164,124 or 71.3% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Alternative, Hot AC, Classic Hits, Pop
Contemporary Hit Radio, and All Sports.
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CHICAGO'S ORIGINAL ITALIAN BEEF

Alternative, Ad

308,597 or 84.5% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Album Adult

ult Contemporary, Alternative, and Country.
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HDI DOGS - BEEF - BURGERS - SALADS

Avg. Week A‘L"!..':gfo (Persons & % Reach): Adults 18 or older
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1,080,000 or 76.1% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 144.3 minutes every day representing 40.3%
of all time spent daily with Ad-Supported Video.
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441,314 or 70.3% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 88.1 minutes every day representing 36.1%
of all time spent daily with Ad-Supported Video.
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Avg. Week A‘L"!..':gfo (Persons & % Reach): Adults 18 or older
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297,473 or 69.% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days watch
Ad-Supported Local TV Stations for an average of 64. minutes every day representing 33.1% of all
time spent daily with Ad-Supported Video.
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ROSATIS== GHI

148,646 or 64.6% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
watch Ad-Supported Local TV Stations for an average of 79.8 minutes every day representing 30.7%
of all time spent daily with Ad-Supported Video.
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m 280,139 or 76.7% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days
B U 0 N A c“I watch Ad-Supported Local TV Stations for an average of 113.4 minutes every day representing 27.7%
of all time spent daily with Ad-Supported Video.

CHICAGO'S ORIGINAL ITALIAN BEEF
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Quick service restaurants used past 30 days: Buona



1,080,000 or 76.1% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days
Ws - cnl watch Ad-Supported Local TV Stations for an average of 144.3 minutes every day representing 40.3%

OO Ty of all time spent daily with Ad-Supported Video.
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watch Ad-Supported Local TV Stations for an average of 88.1 minutes every day representing 36.1%

c“I 441,314 or 70.3% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
of all time spent daily with Ad-Supported Video.
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Ad-Supported Local TV Stations for an average of 64. minutes every day representing 33.1% of all
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. 148,646 or 64.6% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
H u SATI 5 EXTITa enl watch Ad-Supported Local TV Stations for an average of 79.8 minutes every day representing 30.7%
pL ciicrco pizza |4 of all time spent daily with Ad-Supported Video.
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m 280,139 or 76.7% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days
B U 0 N A cnl watch Ad-Supported Local TV Stations for an average of 113.4 minutes every day representing 27.7%
of all time spent daily with Ad-Supported Video.

CHICAGO'S DRIGINAL ITALIAN BEEF
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HU! DOGS - BEEF - BURGERS - SALADS

1,080,000 or 76.1% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days

pOft&“O'S E cnl watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local

News - Morning, Comedies, Movies, and Game Shows.
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Local TVStatron Programs (Persons & % Reach): Adults 18 or older
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| 441,314 or 70.3% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
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Comedies, Local News - Morning, Game Shows, and Movies.
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| 297,473 or 69.% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days watch
Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News - Evening,
Local News - Morning, Local News - Late, and Dramas.
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ROSATI S =

News - Morning, Comedies, Dramas, and Game Shows.

| 148,646 or 64.6% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
cnl watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports, Local

Local TVStatron Programs (Persons & % Reach): Adults 18 or older  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

Morning, Loca

| News - Evening, Dramas, and Movies.

| 280,139 or 76.7% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days

m cnl watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -

Local TV Station Programs (Persons & % Reach): Adults 18 or older  Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Portillo's ==

HOT DOGS - BEEF - BURGERS - SALADS

1,051,148 or 74.% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days use
Ad-Supported Social Media for an average of 143.3 minutes every day representing 25.1% of all time
spent daily with Ad-Supported Digital Media.

Avg. Week Allmg_{gital (Persons & % Reach): Adults 18 or older

Search (Google, Bing, etc.)

3.8%

OTT TV Streaming Services

ing/ g Estate

EmailText 1M/ Zoom,etc. (Personal & Work)

Streaming Audio (Local Radio/
Podcasts/Streaming Services)

Games/Fantasy/Betting Sites

m_m'
_m,

Avg. Hours+Minutes/day with
Digital: Adults 18 or older
YouTube/TikTok, etc.

Shopping (incl. Food/Auctions/Travel, etc.)

Online Classes, Schoals, Colleges, Universities

Local TV Streaming

-!rr—

who Used PORTILLO'S One
of More Times past 30
Mo o 177iciel o ) sogs

# who Used PORTILLO'S One or More Times past 30 days m CHICAGO

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Time spent:

161.7

Streaming Audio (Local
Radio/ Podcasts/Streaming

Services)

166.4

Social Media

Local TV
Streami
ng
52.1

OTT TV Streaming Services
159.6

Email/Text/1
M/Zoom,etc.

Online
Classes,
Schoals,

Colleges,...
Sho
ppin

Games/...

e —

News/

Social Media
161.2

Streaming Audio (Local
Radio/ Podcasts/Streaming
Services)

153.0

Online
Classes,
Schoals,
Colleges,
Universiti
OTT TV Streaming Services
141.7

Email/Text/|

YouTube/Ti
M/Zoom,etc.

kTok, etc.
35.3

Local TV
Streaming
46.8

(Personal...

Games/Fa

Nons ntasy/Be...

Premium+Pr

News/ B
emium...

Wea... [a

® who Used PORTILLO'S One or More Times past 30 days

H CHICAGO

Avg. Week Ad-. Sug_garted Digital (Persons & % Reach): Adults 18 or older Avg.

% Time spent:

s oo, B, <)
m

Social Media
Email/Text/iM/Zoom,etc. (Personal & Work)
OTT TV Streaming Services

Shopping (indl. Food/ Auctions/Travel,etc.)

YouTube/TikTok, etc.

e PRI

Avg. Hours+Minutes/day with Ad-

—T
S
R

Supported Digital: Adults 18 or older M

Games/Fantasy/Betting Sites

g/ Estat,

Cable
Online Classes, Schools, Colleges, Universities _ :' pibeiclibherr ud cence M
= who Used PORTILLO'S One or More Times past 30 days m CHICAGO

CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Quadl intab 634
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Day Ad-Supported Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

143.3

Social Media

OTT TV Streaming Services

101.4

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

953

Local TV
Streaming
49.3

Non-
Premium+
Premium
Cable...

Search
(Google,
Bing,
etc.)...

YouTube/TikTok
s ete.
42.0

Email/Text/IM/Z
oom,etc.
(Personal &...

News/W
eather...

Shopping
(incl.

Azl Ranking...

Social Media
143.8

OTT TV Streaming Services
97.6

Streaming Audio (Local
Radio/
Podcasts/Streaming
Services)

849

Local TV
Streaming
44.6

Non- Email/Text/
Premium+Pre = |M/Zoom.e
mium Cable tc.
Streaming.. = (Personal &
Work)...

Search

Shopping News/We

YouTube/TikT
ok, etc.
35.1

(indl. ather/S...

Food/A... Banking/...

= who Used PORTILLO'S One or More Times past 30 days

Quick service restaurants used past 30 days: Portillo's

H CHICAGO
® Share of Everything

ad for Anything _




| 511,223 or 81.4% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
use Ad-Supported Social Media for an average of 164.2 minutes every day representing 29.4% of all
time spent daily with Ad-Supported Digital Media.
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Quick service restaurants used past 30 days: Jimmy John's




L SANDWICH WORKS, 4

349,563 or 81.1% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days use
Ad-Supported Social Media for an average of 209.7 minutes every day representing 35.4% of all time

spent daily with Ad-Supported Digital Media.
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ROSATIS== GHI

203,255 or 88.3% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
use Ad-Supported Social Media for an average of 185.9 minutes every day representing 31.6% of all
time spent daily with Ad-Supported Digital Media.
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=
BUONA

CHICAGO'S DRIGINAL ITALIAN BEEF

299,889 or 82.1% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days use
Ad-Supported Social Media for an average of 122.5 minutes every day representing 22.% of all time
spent daily with Ad-Supported Digital Media.
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Portdlos

HGIDDGR BEEF -BURGERS- SALADS

1,051,148 or 74.% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days use
Ad-Supported Facebook for an average of 46.7 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Social Media.
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436,801 or 69.6% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
use Ad-Supported Facebook for an average of 61.9 minutes every day representing 37.7% of all time

spent daily with Ad-Supported Social Media.
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& SANDWICH WORKS,

295,897 or 68.7% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days use
Ad-Supported Facebook for an average of 58.2 minutes every day representing 27.8% of all time
spent daily with Ad-Supported Social Media.
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Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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139,690 or 60.7% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
use Ad-Supported Facebook for an average of 66.6 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.
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BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

244,535 or 66.9% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days use
Ad-Supported Facebook for an average of 39.1 minutes every day representing 31.9% of all time
spent daily with Ad-Supported Social Media.
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Ad-Supported Facebook for an average of 46.7 minutes every day representing 32.6% of all time
spent daily with Ad-Supported Social Media.

Portillo’s ==

Hm DDGS BEEF - BURGERS - SALADS

c“l 1,051,148 or 74.% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days use
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use Ad-Supported Facebook for an average of 61.9 minutes every day representing 37.7% of all time

436,801 or 69.6% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
—
spent daily with Ad-Supported Social Media.
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295,897 or 68.7% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days use
Ad-Supported Facebook for an average of 58.2 minutes every day representing 27.8% of all time
spent daily with Ad-Supported Social Media.

Weekly 73.8% Avg. Hours+Minutes/day with Ad-Supported

Reach % Social Media: Adults 18 or older
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139,690 or 60.7% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
cnl use Ad-Supported Facebook for an average of 66.6 minutes every day representing 35.8% of all time
spent daily with Ad-Supported Social Media.

ROSATIS
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ﬁ 244,535 or 66.9% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days use
cn‘ Ad-Supported Facebook for an average of 39.1 minutes every day representing 31.9% of all time

B U 0 N A spent daily with Ad-Supported Social Media.

CHICAGD'S ORIGINAL ITALIAN BEEF
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HOT DOGS - BEEF - BURGERS - SALADS
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Local Radio: 73,377; Social Media: 64,659; Local TV: 29,181; Non-Prem. Cable: 25,556
reaching Adults 18 or older who Used PORTILLO'S One or More Times past 30 day
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Social Media: 32,996; Local Radio: 31,746; Non-Prem. Cable: 13,558; Local TV: 13,075
reaching Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 d

. All Other Digital Media: 40,088;
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SANDWICH WORKS

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 32,524;
Social Media: 23,411; Local Radio: 22,271; Local TV: 10,241; Non-Prem. Cable: 9,290
reaching Adults 18 or older who Used POTBELLY'S One or More Times past 30 days
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ROSATI S ==

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 10,964;
Local Radio: 10,268; Social Media: 7,852; Local TV: 3,168; Non-Prem. Cable: 2,420
reaching Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 da

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 18 or older who Used ROSATI'S PIZZA One or More
Times past 30 days

60,000

50,000

10,000

0

N AP P bzid AL R R R AR R
4,6‘»049»?”»?&&@«0”@
s Mlon- Fri Local AM/FM Radio AQH
e MlOT- Fri Non-Premium Cable TV AQH
e Mon-Fri Digital Media (Less Social) AQH

e Mon-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

PP PP SRR B R
#q»@os&'.g.“sQ‘q?’nﬁ'ﬂsd@‘«Q'@'qq@qé@"

&

2,000,000

1,800,000

1,600,000

1,400,000

1,200,000

1,000,000

800,000

600,000

400,000

200,000

0

o5 F

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
CHICAGO Metro Area Adults 18 or older

N a? R R R R KRR

aR %Q.gﬂ.;s?O&
- 4 oﬂ"«ﬁ@"\q#gﬁ\'@"&q‘

s VM on-Fri Local TV Station AQH
e Mon-Fri Social Media AQH

A (N P I A
T g

sss Mon-Fri Local AM/FM Radio AQH

e Mon-Fri Non-Premium Cable TV AQH

e Mon-Fri Digital Media (Less Social) AQH

CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab 130
All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

® Share of Everything

soefa.ai "

Quick service restaurants used past 30 days: Rosoti's Pizza




=
BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

A

M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 23,411;
Local Radio: 19,058; Social Media: 17,647; Local TV: 7,791;
reaching Adults 18 or older who Used BUONA BEEF One or More Times past 30 days.

Non-Prem. Cable: 7,424
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HOT DOGS - BEEF - BURGERS - SALADS

1,325,886 or 93.4% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days
spend an average of 53.1 minutes per day driving, seeing Billboards and Signs. 70.1% Listen to Local
Radio Stations Out-of-Home for an average of 44.1 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week) Tatol persons:

e T ——
Bilboards & signs (Weekly Drivers)  [AERREER 81.8%
S [

AM/FM Radio

 Time spent:

26.6%
(52 s
32.8% . :

Gas Stations/Convenience Stores

Restaurants & Bars

Shopping Malls - : Avg. Hours+Minutes/day with Out- m
Podcasts m m of-Home Media: Adults 18 or older m
spotty PSR ML g
Drug Stores m 0.3% I _ '
Movie Theaters m m usage %: % m
Sirivsx mm- “‘.‘,‘3“‘1’:,‘;%“32’35?‘
ays

[ 505 a0e] 215

= who Used PORTILLO'S One or More Times past 30 days = CHICAGO

Retail Stores

0.8%

Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Drivers)
531

AM/FM Radio
46.4

Billboards & Signs (Weekly

Walking in Towns,
Cities, Downtown

Areas Shopping Malls

215 209

e Restaurants | Grocery 429
ovie

Theaters

AM/FM Radio

Billboards & Signs (Weekly

Drivers)
39.7

Walking in Towns,
Cities, Downtown
Areas
225

Movie
Theaters
16.1

SiriusXM

Shopping Malls
20.0

Grocery
Stores
140 9.9

Retail Gas
Stor... St..

Restaurants 8 Podca

Bars
14.7

sts Spotify
8.9 5.8

® who Used PORTILLO'S One or More Times past 30 days

u CHICAGO

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach):AduIts 18 or older

(Average week) Total persans:

R
AM/FMRadio PRI 62.9%
srises]  s=a g

3%
Billboards & Signs (Weekly Drivers)

Gas Stations/Convenience Stores

{average pay

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time Spent:

Walking in Towns,
Cities, Downtown
Areas
215

Shopping Malls
20.9

Restaurants & Bars

PEEETE —

I b~ E'."‘
T8 e =
FRR

somong s SRS R v Hoursiesdy it Ac- B
. Supported Out-of-Home Media: .
Fodcasts 68 90 Adults 18 or older
o e o e IR
Retail Stores m s Al
who Used PORTILLO'S One CHICAGO <
Public Transit or More Times past 30
PR o=
TV Music Channels m-
® who Used PORTILLO'S One or More Times past 30 days HCHICAGO

CHICAGO

DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab

634
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Billboards & Signs (Weekly
Drivers)
53.1 Restaurants | Grocery
&Bars Stores

143 10.3

Movie
Theaters
17.1

Retail Ga
Stores H
Podcas | 69 5.
Public Transit ts
14.4 9.8 V.. | D

AM/FM Radio
44.1

AM/FM Radio
39.9

Billboards & Signs (Weekly
Drivers)
39.7

Walking in Towns,
Cities, Downtown
Areas
225

Public Transit
18.6

Movie Theaters
16.1

Shopping Malls
200

Restaurants Grocery
& Bars Stores
14.7 9.9

Retail Ga
Stores s

Podcas 7.2 5=

# who Used PORTILLO'S One or More Times past 30 days

Quick service restaurants used past 30 days: Portillo's

B CHICAGO

ai

Share of Everything
for Anything 5




“C'J'"’\ ]IMMY =]

582,575 or 92.8% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
spend an average of 58.6 minutes per day driving, seeing Billboards and Signs. 67.1% Listen to Local
Radio Stations Out-of-Home for an average of 37.6 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

{average week)

Total Persons:

330,366 or 76.6% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days
spend an average of 57.8 minutes per day driving, seeing Billboards and Signs. 70.6% Listen to Local
Radio Stations Out-of-Home for an average of 39.6 minutes/day.
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ROSATI'S

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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= who Used ROSATI'S PIZZA One or More Times past 30 days

Avg. Hours+Minutes/day with Out-

221,192 or 96.1% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
spend an average of 70.1 minutes per day driving, seeing Billboards and Signs. 59.6% Listen to Local
Radio Stations Out-of-Home for an average of 37.1 minutes/da
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Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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BUONA E=H

CHICAGO'S ORIGINAL ITALIAN BEEF

355,231 or 97.2% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days
spend an average of 53.6 minutes per day driving, seeing Billboards and Signs. 70.6% Listen to Local
Radio Stations Out-of-Home for an average of 40.3 minutes/day.

Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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Top-13 Out—of -Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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® who Used BUONA BEEF One or More Times past 30 days

Quick service restaurants used past 30 days: Buona
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1,325,886 or 93.4% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days spend an

average of 53.1 minutes per day driving, seeing Billboards and Signs representing 34.% of all Time Spent
with Ad-Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
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582,575 or 92.8% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days spend an
average of 58.6 minutes per day driving, seeing Billboards and Signs representing 35.3% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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Quick service restaurants used past 30 days: Jimmy John's



330,366 or 76.6% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days spend an
enl average of 57.8 minutes per day driving, seeing Billboards and Signs representing 28.7% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop




221,192 or 96.1% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days spend

9’
R n EATI 5 - e“l an average of 70.1 minutes per day driving, seeing Billboards and Signs representing 45.5% of all Time
p | cmicaco pizza [

Spent with Ad-Supported Out-of-Home Media.
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Quick service restaurants used past 30 days: Rosati's Pizza



m 355,231 or 97.2% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days spend an
B U 0 NA e“l average of 53.6 minutes per day driving, seeing Billboards and Signs representing 36.7% of all Time Spent
with Ad-Supported Out-of-Home Media.

CHICAGD'S ORIGINAL ITALIAN BEEF
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Out-of-Home Media: Adults 18 or older
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Quick service restaurants used past 30 days: Buona



HOT DOGS- BEEF - BURGERS- SALADS [

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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1,325,886 or 93.4% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days
spend an average of 53.1 minutes per day driving an average of 30.9 miles each day and are 105.5%
more likely to use Ronald Reagan Memorial Tollway (I-88) than the
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582,575 or 92.8% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
spend an average of 58.6 minutes per day driving an average of 34.1 miles each day and are 121.4%
more likely to use Elgin-O'Hare Expressway than the Metro average

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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330,366 or 76.6% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days
spend an average of 57.8 minutes per day driving an average of 33.6 miles each day and are 173.2%
more likely to use Fullerton Avenue than the Metro average.

16.1%
25.6%
24.9%
17.3%
24.4%
24.2%
23.3%
21.2%
20.5%

Ronald Reagan Memorial Tollway (I-88) 7.9% 1778
Route 38 (Roosevelt Road) 0.3% 16.2%
1-57 — 16.1%
Route 34 (Ogden Avenue) prixsrs 10.1% -
uses R
Edens Expressway (1-94) rr¥ezrs 11.7% 14.9%

Tristate Tollway (1-294/1-94)

Jane Addams Memorial Tollway (1-90)
uUs 20

1-355/Veterans Memorial Tollway

5,

646,194 8.4%

!
8

895,600
960,780
Touhy Avenue

Route 53

4 B
&
E B g
28 &

LaGrange Road

&

Kingery Expressway (1-80/1-94) W
10.9%
Route 59 105
o

1-65 -

# who Used POTBELLY'S One or More Times past 30 days

CHICAGO DMA Scarborough R2 2026: Sep25-Aug26

5B
&5 %m
3 B
® R

Qual Intab

g‘
3
00|
&
5
%y
2

14.5%

40- g%ug Miles/Day

Driving;;
who Used POTBELLY'S One

©or More Times past 30
days

B CHICAGO

208

Avg. Hours+Minutes/day Driving:
Adults 18 or older

60639
60629
60181
60004
60625
60516
60155
60605
60634 A
60642
60586

5.36%

0.54%
3.61%

§

1

:

58%

LATY%

Top-26 Residential Zip Codes: Adults 18 or older

6.85%

60060
60651

60175
60106
60633
60652
60543
46311
60618
60056
0617 B
60142
60156

60628 R0

60615

—» 23.1

CHICAGO

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved.

Quick service restaurants used past 30 days: Potbelly Sandwich Shop

Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults
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221,192 or 96.1% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
spend an average of 70.1 minutes per day driving an average of 40.8 miles each day and are 153.9%
more likely to use Rand Road (US 12) than the Metro average.
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Top-26 Residential Zip Codes: Adults 18 or older
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Top-26 Employment Zip Codes: Adults 18 or older
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60061 [GEIm— 3.91%

60185 [STII—— 3.62%

60625 w 2.39%

60545 |EEENEENNNN 226%

60162 [HISTI——S 2.26%

60015 m 221%

60173 |ESOME———— 202%

60101 (RIS 1.96% w
60404 [ROCM 1.96%

60827 w 1.41%

60201 0NN 138%

60614 GO 110%

60080 SR 1

60533 [AIZIN 1.06%

60616 [HAGINE 1.04%

60554 ESASE 1.02%

60506 JROTE 1.

60608 BRE, Do7%

60532 F(L sk
sous [ oo
60707 0.61%

C.13%
60505 60 05
©.39%
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==
BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

355,231 or 97.2% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days
spend an average of 53.6 minutes per day driving an average of 31.2 miles each day and are 183.4%
more likely to use Route 45 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older

LaGrange Road

I-355/Veterans Memorial Tollway
Eisenhower Expressway (1-290)
Kennedy Expressway (1-90/1-94)
Route 64 (North Avenue)
Tristate Tollway (1-294/1-94)
Stevenson Expressway (I-55)

us 30

Route 45

Harlem Avenue

Dan Ryan Expressway (I-90/1-94)
1-57

Us 83

Route 53

Route 59

Route 38 (Roosevelt Road)
Cicero Avenue

Route 34 (Ogden Avenue)

uUs 20

Route 31

Touhy Avenue

Route 41

Route 72

Edens Expressway (1-94)

159th Street

Ronald Reagan Memorial Tollway (I-88)

= who Used BUONA BEEF One or More Times past 30 days

CHICAGO DMA

Scarborough R2 2026: Sep25-Aug26
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960,780 12.4%
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9 Avg. Hours+Minutes/day Driving:
1 9.6% Adults 18 or older
571,263 7.4%
w 9.5%
5.6%
9.0% o
908,236 p- WilgsgDay 0:39
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I
612,369 7.9% days
® CHICAGO
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Top-26 Residential Zip Codes: Adults 18 or older

60411 [ — §.90%
60516 7 4.73%
60442 m 4.35%
60056 W 3.45%
60462 [FEFEUR— 2.38%
46349 NN 3.07%
60642 [PSSCUNENNNNN 2.95%
60706 [OFAT——— 2.94%
60130 [FTESENE—S 2.94%
60402 [IEER—_2.79%

46307 W 2.72%

60046 e 271%

60585 m 2.67%

60162 EzANE .

60433 NN 2.38%

61350 [BFTITRNNEN 2.37%

60185 [EEEOR 2.33%

60525 W 2.31%

60175 [T 214%

60540 GFIZNERN 184%

60004 IR 182

60409 |FASEREN 177%

46350 [ 1e2%

60639  FRE % e

60633 OOTRN 1.37%

60630 [ 139%

Quick service restaurants used past 30 days: Buona

Top-26 Employment Zip Codes: Adults 18 or older

60411 JSOTI— 10.27%
60516 (083 3.5
60642 [FEENER 2.98%
60139 OISR 2.54%
60666 PTG >
60089 p¥™ 7% L%
60601 [ 2.41%
60451 FETIEN 2.38%
61350 H 2.37%
60714 [N 237%
60120 [WEENNN 233%
60525 m 2.12% w
60056 m‘ 1.83%
46614 [N 162%
60540 [PATIL 1.45%
46409 %Y 192 A%

60007 [0, L23%

60827 [HaAC089%

60108 p030.82%

60453 |[HE7D.73%

60134 [HE7D.73%

60201 FB99.56%

60101 B398

60005 Z0%0-56%

60008 [B99E.o5%

60047 93B5I%

® Share of Everything




Top Residential Zip Codes: (Adults 18 or older who Used PORTILLO’S One or More Times past 30 days) v | [[FEHMAKRS 18 oroide.
; .
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HOT DOGS - BEEF - BURGERS - SALADS

CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Qual Intob 634 * share of Everything
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Quick service restaurants used past 30 days: Portillo's



Top Residential Zip Codes: (Adults 18 or older who Used JIMMY JOHN’S One or More Times past 30 days) SUNCAhts 16 or.cice.

CHICAGO DMA Scorborough R2 2026: Sep25-Aug26 Quol Intob 305 + Share of Everything
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Quick service restaurants used past 30 days: Jimmy John's



Top Residential Zip Codes: (Adults 18 or older who Used POTBELLY’S One or More Times past 30 days) v |||Z s 1B oxode.
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop



op Residential Zip Codes: (Adults 18 or older who Used ROSATI’S PIZZA One or More Times past 30 days)

R[ISATIS

E CHICAGO PIZZA _ E

CHICAGO oM Scarborough R2 2026: S5ep25-Aug26 Qual Intab 130 Share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard | Media That Connects, LLC. All rights reserved. Soe a.al for Anything

Quick service restaurants used past 30 days: Rosati's Pizza




Top Residential Zip Codes: (Adults 18 or older who Used BUONA BEEF One or More Times past 30 days)
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Quick service restaurants used past 30 days: Buona
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Portille’s

HOT DOGS - BEEF - BURGERS - SALADS

. 411,576 or 29.% of Adults 18 or older who Used PORTILLO'S One or More Times past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.2 minutes every day representing 34.7%
of all time spent daily with All forms of Print Media.

Avg. Week All Print !ﬁicﬁlniq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily)
New York Times (Daily+Sunday)
New York Times (Sunday)

Wall Street Journal (Daily)

Magatines
USA Today (Daily) 9 who Used PORTILLO'S One or
- = More Times past 30 days
catslogs PN 3%

= who Used PORTILLO'S One or More Times past 30 days

. —

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

»
T = R 5 i

ICEER

CHICAGO

m CHICAGO

New York Times
(Sunday)
104

Wall Street Journal
(Daily}
9.3

New York Times
(Daily+Sunday)
85

Magatzines

Local Daily
Newspaper(s)
(Daity
7.8

Local Daily

Newspaper(s)

{Daily+Sunday)
8.2

Direct Mail

Advertising

(excluding

Catalogs)
76

New York
Times (Daily)
6.7

USA Today (Daily)
a3

New York Times.
(Daily)

New York Times
(Daily+Sunday)
9.7

Direct Mail
Advertising
(excluding
Catalogs)
75 5

NewYorkTimes  Wall Street Journal
(Sunday) (Daily)
115 9.6

Local Daily
Newspaperis)
(Daily+Sunday)

8.2

Magazines
79 7.7

Catalog

s
Local Daily e
Newspaper(s)

(Daity
All..

= who Used PORTILLO'S One or More Times past 30 days

m CHICAGO

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

27.1% 1§

persons:

Local Daily Newspaper(s) (Daily+Sunday) gaa

Direct Mail Advertising (excluding Catalogs)

Local Daily Newspaper(s) (Sunday)

—E-
Cisaal sox i

Local Daily Newspa per(s) (Daily
All Local Weekly Newspapers
New York Times (Daily)

New York Times (Daily+Sunday)
New York Times (Sunday)

Wall Street Joual (Daily)
Magazines

USA Today (Daily)

who Used PORTILLO'S One or

Catalogs
More Times past 30 days

Books

# who Used PORTILLO'S One or More Times past 30 days

CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older,

 Time spent
33 484

m

CHICAGO

W CHICAGO
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily
Newspaper(s)
(Sunday)
1.3

New York Times.
(Sunday)
104

USA Today (Daily)
85

Wall Street Journal (Daily)
9.3

Magazines
83

Local Daily Newspaper(s)
(Daily

New York
Times
{Daily)

67

New York Times
(Sunday)
115

Wall Street Journal (Daity)
9.6

Local Daily
Mewspaper(s)
(Sunday)
115

USA Taday (Daily)
93

New York Times
(Daily)
79

Direct Mail
Advertising
(excluding
Magazines Catalogs)
1.7 7.5

Local Daily Newspaper(s) (Daily
75

= who Used PORTILLO'S One or More Times past 30 days

Quick service restaurants used past 30 days: Portillo's

soefa.ai

m CHICAGO
® Share of Everything
for Anything _



. 145,498 or 23.2% of Adults 18 or older who Used JIMMY JOHN'S One or More Times past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.3 minutes every day representing
28.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Magatines

USA Today (Daily)

Catalogs

m
Hi? 2.3%

More Times past 30 days

= who Used AMMY JOHN'S One or More Times past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times
(Sunday)
10.1

Wall Street Journal
(Daity)
8.7

USA Today (Daily)
B85

New York Times
(Daily+Sunday)
8.4

Lacal Daity
Newspaper(s)
(Daily+Sunday)
7.3

Magazines
72

Direct Mail

(excluding
Catalogs)
8.2

Local Daily
Newspaper(s) (Daily
68

New York Times.
(Daily)

New York Times 7.9

(Daily+Sunday)
9.7

New York Times
(Daily)
6.7

Direct Mail
Advertising
Wall Street Journal (excluding
(Daily) Catalogs)
9.6 75

New York Times
{sunday)
115

Catalo...

USA Today (Daily)
a3

Local Daily

Newspaperis)

(Daily+Sunday)
8.2

Magazines
7.7

Catalog
s
Local Daily e
Newspaper(s)
(Daity

75 b

u CHICAGO

= who Used JIMMY JOHN'S One or More Times past 30 days

m CHICAGO

Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Joual (Daily)

Magazines

USA Today (Daily)

Catalogs

Books

CHICAGO DMA

persons:

2255

[zazez | 5o e
010 | 2o
R — S 012 UERAW 8%,
mw 2.3%
- %

who Used JIMMY JOHN'S One
or More Times past 30 days

® who Used IMMY JOHN'S One or More Times past 30 days
Scarborough R2 2026: Sep25-Aug26 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or olderm

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

87
Local Daily
Newspaper(s)
(Sunday)
10.1

USA Taday (Daily}
85

New York Times
(Dailys+Sunday)
B4

New York Times.
(Sunday)
10.1

CHICAGO

Wall Street lournal (Daily)

Direct Mail

Advertising

(excluding

Catalogs)
8.2

Magazines
72

Local Daily Newspaper(s)

{Daily
6.8

New York Times
(Sunday)
115

Wall Street Journal (Daity)
9.6

Magatines
2.7

Local Daily
Mewspaper(s)
(Sunday)
115

New York
Times
(Daily)

6.7

USA Taday (Daily)
93

New York Times
(Daily)
79

Direct Mail
Advertising
(excluding
Catalogs)
7.5

Local Daily Newspaper(s) (Daily
75

B CHICAGO
305

All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard | Media That Connects, LLC. All rights reserved.

= who Used JIMMY JOHN'S One or More Times past 30 days

Quick service restaurants used past 30 days: Jimmy John's
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SANDWICH WORKS.

. 151,706 or 35.2% of Adults 18 or older who Used POTBELLY'S One or More Times past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7.9 minutes every day representing 33.7%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Mgdiq (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Magatines

USA Today (Daily)

Catalogs

i ———C m
B o
-

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

whio Used POTBELLY'S One or
More Times past 30 days

= who Used POTBELLY'S One or More Times past 30 days m CHICAGO

New York Times
{sunday)
12.0

Local Daily Newspaper(s)
{Sunday}
11.4

New York Times
(Daily+Sunday)
9.0

Direct Mail
Advertising
(excluding Catalogs)

USA Today (Daily)
7.8 .0

Wall Street
Journal (Daily)
6.7

Local Daily
Newspaper(s) (Daily
7.1

Local Daily
Newspaper(s)
(Daily+Sunday)
7.9

New York Times
(Daily)
6.1

Magazines
5.7

Catalogs
3.2

New York Times
{sunday)
115

Local Daily

Newspaperis)

(Daily+Sunday)
8.2

USA Today (Daily)
3

New York Times
{Daily) Magazines

New York Times 7.9 7.7

(Daily+Sunday)
9.7

- " Catalog
Direct Mail =
Advertising Local Daily 35
Wall Street Journal (excluding Newspaper(s)

(Daily) Catalogs) (Daity

9.6 75 75 b

u who Used POTBELLY'S One or More Times past 30 days

= CHICAGO

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Joual (Daily)

Magazines

USA Today (Daily)

Catalogs

Books

CHICAGO

DMA

Avg. Hours+Minutes/day with Ad-

m. 2213%% who Used POTBELLY'S One or CHICAGO
_ 0.0% - More Times past 30 days
0.0%
# who Used POTBELLY'S One or More Times past 30 days ® CHICAGO

Scarborough R2 2026: Sep25-Aug26 Qual Intab 208
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Supported Print Media: Adults 18 or older

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

New York Times
(Sunday)
12.0

Local Daily
Newspaper(s) (Sunday)

Local Daily
Newspaper(s)
(Daily+sunday)
79

Local Daily Newspaper(s)
L

Wall Street

Journal (Daily)
6.7

Magazines

USA Today (Daily)
70 57

Direct Mail
Advertising
{excluding
Catalogs)
18

Times (Daily)
61

New York Times
(Sunday)
115

Local Daily
Mewspaper(s)
(Sunday)
115

New York Times
(Daily)
79

Wall Street Journal (Daity)
9.6

Direct Mail
Advertising
(excluding
Magazines Catalogs)
1.7 7.5

USA Taday (Daily)
93

Local Daily Newspaper(s) (Daily
75

= who Used POTBELLY'S One or More Times past 30 days

Quick service restaurants used past 30 days: Potbelly Sandwich Shop

m CHICAGO
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ROSATIS== GHI

. 71,810 or 31.2% of Adults 18 or older who Used ROSATI'S PIZZA One or More Times past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 6.5 minutes every day representing

34.8% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Journal (Daily)

Magatines

USA Today (Daily)

Catalogs

B —

P
P, 1

= who Used ROSATI'S PIZZA One or More Times past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

mozmn  ECEEN %
T

who Used ROSATT'S PIZZA One or
More Times past 30 days

u CHICAGO

USA Today (Daily)
10.6

New York Times
(Sunday)
6.7

Local Daily

Newspaper(s)

(Daily+Sunday)
65

Direct Mail
Advertising
Wail Street Journal (excluding
(Daily) Catalogs)
8.1 72

Lacal Daily Magazines
Newspaper(s)
(Daily
6.3

New York Times
(Daily+Sunday) Catalogs
5.4

38

New York Times
(Daily+Sunday)
9.7

NewYorkTimes  Wall Street Journal
(Sunday) (Daily)
115 9.6

USA Today (Daily)
3

New York Times.
(Daily)

Direct Mail
Advertising
(excluding
Catalogs)
75 5

Local Daily

Newspaperis)

(Daily+Sunday)
8.2

Magazines
79 7.7

Catalog

s
Local Daily e
Newspaper(s)

(Daity
All..

= who Used ROSATI'S PIZZA One or More Times past 30 days

u CHICAGO

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

All Local Weekly Newspapers

New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

Wall Street Joual (Daily)

Magazines

USA Today (Daily)

Catalogs

Books

CHICAGO

DMA

225

m
[es sz | 375}
[zazez | o e
210125
P
[sass | X
0%

0.0%

# who Used ROSATI'S PIZZA One or More Times past 30 days
Qual Intab

Scarborough R2 2026: Sep25-Aug26

Avg. Hours+Minutes/day with Ad-
Supported Print Media: Adults 18 or older, m
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or More Times past 30 days
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

USA Today (Daily)
10.6

Local Daily
Newspaper(s) (Sunday)
8.9

Wall Street Journal

(Daily)
81

Local Daily
Newspaper(s
)
(Daity+Sunda
vl
65

Direct Mail

New York Times
(Sunday)
6.7

Magazines
5.1

Local Daily
Newspaper(
s) (Daily
6.3

New York Times (Daily)

New York Times
(Sunday)
115

Wall Street Journal (Daity)
9.6

Local Daily
Mewspaper(s)
(Sunday)
115

USA Taday (Daily)
93

New York Times
(Daily)
79

Direct Mail
Advertising
(excluding
Magazines Catalogs)
1.7 7.5

Local Daily Newspaper(s) (Daily
75

m who Used ROSATI'S PIZZA One or More Times past 30 days

Quick service restaurants used past 30 days: Rosati's Pizza
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® Share of Everything
for Anything _



-
BUONA

CHICAGO'S ORIGINAL ITALIAN BEEF

. 112,428 or 30.8% of Adults 18 or older who Used BUONA BEEF One or More Times past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 7. minutes every day representing 30.7%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medra (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)

) m— A
R — L
_!w-

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily) Avg. Hours+Minutes/day with All

Print Media: Adults 18 or older
New York Times (Daily+Sunday)
New York Times (Sunday)

Wall Street Journal (Daily)

o B o
usa Tocay (osty) - RRSEET  ° o s BUCHABEE oo
A = 6%
catalogs  FRTRNVE Rl % 35

Local Daily
Newspaper(s)
(Daity:Sunday)
7.0

Advertising (excluding
Catalogs)
81

Wall Street Journal
(Daity)
71

Local Daily
Newspaper(s)
(Daily
65

New York Times

New York Times /
(Daily+Sunday)
6.8

(Sunday)
B.1

New York L

Times (Daily)
5.6

Magazines
5.2

Local Daily
Newspaperis)
(Daily+Sunday)

USA Today (Daily)
3 82

New York Times
{Daily) Magazines

New York Times 7.9 7.7

(Daily+Sunday)
9.7

- . Catalog
Direct Mail

Advertising
Wall Street Journal (excluding
(Daily) Catalogs)
9.6 75

Local Daily =
Newspaper(s)
(Daity
75

New York Times
{sunday)

115 ERE

uwho Used BUONA BEEF One or More Times past 30 days m CHICAGO

= who Used BUONA BEEF One or More Tim

es past 30 days m CHICAGO

Avg. Week Ad-Supported All Prmt Media (Persons & % Reach): Adults 18 or older Avg.

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspa per(s) (Daily

Lzl ss% )
Ty
P
M'

All Local Weekly Newspapers
New York Times (Daily)

New York Tii Daily+Sund;
YOI Tines [Galhpaundy) Avg. Hours+Minutes/day with Ad-

New York Times (Sunday) Supported Print Media: Adults 18 or older|

Wall Street Joual (Daily)

New York Times (Sunday) lnqll)ﬂy
81 Newspaper(s)
(Daily+Sunday}
70

New York Times
Local Daity l,::m‘llv)
Newspaper(s)
(Sunday)
9.7

New York Times
(Daity)
5.6

USA Today (Daily)
76

Local Daily
g Newspaper(
(excluding Catalogs) | Wall Street Journal (Daily) s} (Daily
81 71 65

Magazines
5.2

New York Times
(Daily)
New York Times 79
(Sunday)
115

Wall Street Journal (Daity)
9.6

Direct Mail
Advertising
(excluding
Catalogs)
7.5

Magatines
2.7

Local Daily
Mewspaper(s)
(Sunday)

USA Taday (Daily)
115 9.3

Local Daily Newspaper(s) (Daily
75

Magazines
st Ty s mo:zem  ECEYEE AR
Catalogs who Used BUONA BEEF One or CHICAGO
More Times past 30 days
Books
® who Used BUONA BEEF One or More Times past 30 days W CHICAGO
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» who Used BUONA BEEF One or More Times past 30 days

Quick service restaurants used past 30 days: Buona

m CHICAGO
® Share of Everything

meﬁ-al for Anything .



Po,%:g’ — enl "Advertising Actions"

P18+ who used PORTILLO'S in the past 30 days (Shopped/Visited/Bought past 3mos Due

to Ads on %)
Social Media T
Websites 2,741,798 35.4%
Direct Mail 2 508.287 32.4%

Broadcast, Cable, & Sat TV 1,046,360 25.2%

Local Broadcast TV 1,363,641 17.6%

Local AM/FM Radio

| 1,405,907 18.2%

Video Streaming Services

Audio Streaming Services i Ea 1%
Cable TV Networks
1.105.166 14.3%
1,031,510 13.3% -
Billboards '

846.642 10.9%
# P18+ who used PORTILLO'S in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

CHICAGO DMA Scarborough R22026: Sep25-Aug26 Qualintab: 634 f * Share of Everything
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Quick service restaurants used past 30 days: Portillo's



S c“l

Social Media

Websites

Direct Mail

Video Streaming Services

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who used JIMMY JOHN'S in the past 30 days (Shopped/Visited/Bought past 3mos
Due to Ads on %)

3,211,907 41.5%

2,741,798 35.4%

2,508,287 32.4%

1,440,048 18.6%

1,946,369 25.2%

Audio Streaming Services TS —
Local Broadcast TV e T
1,031,510 13.3%
Newspapers o - TTEN
¥ P18+ who used JIMMY JOHN'S in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R2 2026: Sep25-Aug26 Qualintab: 305 f * Share of Everything
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Quick service restaurants used past 30 days: Jimmy John's



_ e“| "Advertising Actions"

sronch Yore g P18+ who used POTBELLY SANDWICH SHOP in the past 30 days

(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media 3,211,907 41.5%
Direct Mail 2,508 287 32.4%
Websites e 35.4%

Broadcast, Cable, & Sat TV 1,946,369 95.9%
Video Streaming Services T 18.6%

Billboards
cHcaco
1,105,166 14.3%

Newspapers o 6% :
¥ P18+ who used POTBELLY SANDWICH SHOP in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R22026: Sep25-Aug26 Qual Intab: 208 f * Share of Everything
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Quick service restaurants used past 30 days: Potbelly Sandwich Shop



ROSATIS== CHI

P18+ who used ROSATI'S CHICAGO PIZZA in the past 30 days (Shopped/Visited/Bought

past 3mos Due to Ads on %)

Social Media 3,211,907 41.5%
Websites S A ot 35.4%
Direct Mail e 32.4%

Podcasts

Local AMIFM Radio

25.2%

Video Streaming Services S Al oaE 18.6%

%

Audio Streaming Services SoErreEr 14.1% ICA M
Local Broadcast TV . — Y

Newspapers

Broadcast, Cable, &SatTV  gulieme
97 _

Cable TV Networks
1.105.166 14.3%
® P18+ who used ROSATI'S CHICAGO PIZZA in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Quick service restaurants used past 30 days: Rosati's Pizza



Bﬁl\ e“I

CHICAGO'S ORIGINAL ITALIAN BEEF

Social Media
Direct Mail
Websites

Broadcast, Cable, & Sat TV

"Advertising Actions"

P18+ who used BUONA ITALIAN BEEF in the past 30 days (Shopped/Visited/Bought past
3mos Due to Ads on %)

3,211,907

2,508,287 32.4%
2,741,798 35.4% |

1,946,369

Local AM/FM Radio

1,405,907 18.2%

Local Broadcast TV

Video Streaming Services
Audio Streaming Services
Billboards

Podcasts

Cable TV Networks

Newspapers

1,363,641 17.6%

1,440,048 18.6%

1,090,358 14.1%

846.642 10.9%

1,031,510 13.3%

B e
D ey
B ey e
e i

1.105.166

897223 11.6%

B P18+ who used BUONA ITALIAN BEEF in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Quick service restaurants used past 30 days: Buona



